Monthly report and remittance to the
BEEF PROMOTION AND RESEARCH PROGRAM

Programs designed to increase demand for beef and beef products through industry-sponsored activities of beef promotion, research, consumer and industry information
on state and national levels. Information is required by 7 CFR 1260.201.
Assessments must be paid by the collecting agent pursuant to 7 CFR 1260.172, Ohio Revised Code 924.09, and the Ohio Beef Council Marketing Program.
Failure to report can result in a fine under 7 CFR 1260. Information is held in confidence per 7 CFR 1260.203.

ID No. For Office Use Only
Name: | declare under the penalties provided by law that this report
has been examined by me and to the best of my knowledge
) and belief is a true, correct and complete report. | also
Company: certify that | am authorized to sign the report.
Address:
City, St, Zip:
Print Responding Official’s Name and Title
Phone:
Signature/Date
Following is a report on cattle transactions and the monies collected from the producer for the period 20
Please identify by state of origin the following information on cattle that were marketed through you or your company and/or
marketed by you or your company as beef or beef products:
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° Federal Beef Checkoff
X
o
e
O
@
m
©
s
©
L
< @ Federal Totals> $
(2) ADD 2% Late Payment Fee if Paying After the 15" (FEDERAL CHECKOFF ONLY) $
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(3) Ohio State Checkoff (A) (B) A-B=C) (C x $1.00/head)
OHIO $
@ Total Remittance (Total of Federal plus any Late Fees and State Checkoff) $

According to the Paperwork Reduction Act of 1995, an agency may not conduct or sponsor, and a person is not required to respond to a collection of information
unless it displays a valid OMB control number. The valid OMB control number for this information collection is 0581-0093. The time required to complete this
information collection is estimated to average 1 hour per response, including the time for reviewing instructions, searching existing data sources, gathering and
maintaining the data needed, and completing and reviewing the collection of information.




